
Partnering with OHTO

Through



In This Session You Will:

• Discover the benefits of partnering with OHTO for 

marketing.

• Learn how to engage with OHTO's social media 

platforms.

• Understand why operators should share information 

about their experiences and offerings with OHTO.



Our Brand Story in 
2022-23

573,997 Comewander.ca pageviews

20M Impressions Digital Advertising

53K Referrals to operators

Railway Museum of Eastern 
Ontario, Smiths Falls
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1,994,356 
impressions
111,109 
landings
22,729 leads 
to operators



Consumer Content Development

Our goal is to get visitors to your website

• More than 100 stories developed each year

➢ Itineraries

➢ Listicles

➢ Local Wanderer stories

• Stories shared through social media and paid 

marketing

• 40,000 clicks to operator – including Backpack



Content Development 
Process

Content Ideas 
Aggregated

Seasonal Content 
Calendar Developed

Content 
Developed/Published
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• Become a Member at OHTO.ca/Subscribe to 

newsletter)

• Follow on Social Media (RTO11 and Ontario's 

Highlands)

• Answer Monthly Guiding Question

• Book a Discovery Call

• Email/Connect

• Host a Local Wanderer

Opportunities to Contribute
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Monthly Guiding 

Question

Local WandererBackpack

6,800 video views

2,300 story views

84,000 story views
2,000 clicks to operators



Connect with us on Social!
Our organization exists to help support your destinations and 
tourism businesses and experiences in your region.

Interested in being featured on one of our social platforms?

Instagram (30.1k followers):
• Tag us (@onhighlands)
• Use the Hashtags #ComeWander #OntariosHighlands
• Use your regions’ hashtags

*Please note only unique content will be shared. Any UGC 
cannot be reshared onto our page without getting the original 
creators permission.



Twitter (6K followers):
• Tag us (@OnHighlands)

Facebook (34K followers):
• Tag us (@ontarioshighlands)
• Email social@ohto.ca with all the information needed:

• High-quality images or posters
• Short paragraph with relevant information
• Any relevant Hashtags or account tags
• Tag us in any posts that have already been made

*Assets featured on our social accounts will be chosen based on how they align with OHTO’s 
branding and goals.

mailto:social@ohto.ca


Facebook Instagram



Questions

?



Expand Your Knowledge

Nov. 14: Pathways Towards Action – Tourism Advocacy 101
Nov. 14: Ride the Highlands 101

Nov. 21: Feast On® = Certified Local
Nov. 21: Get More Bookings with Booker

Nov. 28: Understanding How and Why to be an Indigenous Ally
Nov 28: Creating a Sustainability Strategy for your Business with 
GreenStep Solutions

https://www.eventbrite.ca/e/pathways-towards-action-tourism-advocacy-101-tickets-741548681067?utm-campaign=social&utm-content=attendeeshare&utm-medium=discovery&utm-term=listing&aff=ebdsshcopyurl
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CONTACT

Thank You

Luisa Sorrentino

Marketing Director

Luisa.sorrentino@ohto.ca
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